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OFFERS:

consumers were driven to both
nino” Pizza locations to receive savings

‘consumers purchased a Jiffy Lube Signature
vice Oil Change, they received a coupon good for
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purchase, they received a savings value coupon
valid for $6 off the price of a Jiffy Lube Signature
Service Oil Change.
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ESULTS:

* During the month of June, the Chicagoland Jiffy
Lube co-op surpassed $8 million dollars for the
first time!
: ™\ - Chicago was up 6.9% in sales and 3.5%
s o in cars.
= - Total cars were up by 10,000.

* In addition, Jiffy Lube International, nationally, was
up 4.8% in sales.

Conclusion: Both Jiffy Lube and Domino’s Pizza were
pleased with the success of the program and
the program will be repeated again in

Good for g, —
Domingtes Une () FRE
 DOminG’s: Medium 1oy REE October, 2005.

. "N
) ’"‘:-‘"vmmu,,,v,pp'"g Pizza, -~

Allights reserved 2005 This presentation contains concepls and programs that are proprietary, trademarked and exclusive. The Venture Group, Partnership Marketing, [n¢.





